
 

382 

 330.16 

. . , 

. . , 

. .  

   

     

    ,  
       -

  ,    .   -
        -

:  - ,  X   Y. 

   ,       -
       . ,   -

    ,     .  -
     .  X  
     ,   Y; -  

   ,   X  Y;      -
 Y,   . 

 :   ,  , 
 ,  - ,  X,  Y, 

, . 

N.V. Polyakova, 

V.V. Polyakov, 

I.A. Sannikova 

SPECIFICS OF MONEY ACCUMULATIONS 

IN THE FAMILIES OF THE ASIAN REGION 

The article is devoted to the discussion of the materials of the research carried 

out by the authors to highlight the features of the formation of monetary savings in 

Russian, Chinese and Kazakh families. The specificity of monetary savings is exam-

ined through a comparison of the behavior of three generations of family members: 

the generation of baby boomers, the generation X and the generation Y. 

Identified similar trends and differences in the propensity to cash savings in 

families of the three countries in the Asian region. Thus, in China, more families than 

in Russia and Kazakhstan are creating savings. Similar trends are observed in the 

study of the behavior of generations. Generation X in different countries are more 

prone to saving than generation Y; baby boomers accumulate more than generations 

X and Y; in comparison with older generations Y generation more buy and less save. 

Keywords: family monetary accumulation, economic behavior, economic fami-

ly, baby boomer generation, generation X, generation Y, insurance, savings. 
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